nfi) ¢H ~fbAfHNE i~ |4~ #
fz'z¢~Hc b ~{fifk

by Kimm Anfel/
Karnes County, TX



What are web metrics?

¢ The science of measuring websites
— Website visits
— Page views
— Top content
— Map overlay
— New visitors vs. returning
— Pages/Visit
— Average time on site
— Top exit pages
— Top browsers



Why are web metrics important?

e Web metrics may pinpoint items on your website
that are popular or show you a problem area that
you didn’t know existed.

e Good

— Average time on site is high
— High amount of page views

e Bad

— High website visits, but low page views
— High amount of new visitors, but low returning
— More older browsers are being used



Where do | start?

e Google Analytics has become the standard for web
metrics analysis.
— Itis free

— It is easy to install

— It can export reports in a variety of formats

— It keeps a history of your information

>> Run Google Analytics




GOOgle AﬂCIl)’ﬁCS (if you don’t have a Google account)

| US English V| | Custom Search | [ Search ]

GOL‘JSIE.‘ Analytics -
Home . Features . Support © Blog @ Conversion University

It's easy -- and free!

Google wants you to attract more of the traffic you are looking for, and help you turn more visitors into customers.

Use Google Analytics to learn which online marketing initiatives are cost effective and see how visitors actually interact with your
site. Make informed site design improvements, drive targeted traffic, and increase your conversions and profits.

Sign up now, 1it's easy -- and freel

Sign in to Google Analytics with your

Don't have a Google account? GOUSIE Account

Sign Up Now

Email:“ |

Password: | |

Remember me on this computer.



Google Analytics (continued)

GO i)gle Create a Google Account - Google Analytics

Accounts
Create an Account

Your Google Account gives you access to Google Analytics and other Google services. If you already have a Google
Account, you can sign in here.

Required information for Google account

Your current email address: |kimm@ifdevelopment.com

e.g. myname{@example.com. This will be used to sign-in to your
account
Choose a password: P Password strength:  Strong

Minimum of 8 characters in length

Re-enter password: [,

Remember me on this computer.

Creating a Google Account will enable Web History. Web History is
a feature that will provide you with a more personalized experience
on Google that includes more relevant search results and
recommendations. Learn More

[] Enable Web Histary.



Google Analytics (continued)

e Continue as below once you have verified your e-
mail.

kimm@ifdevelopment.com| Google Home | My Account | Sign Out

GO f_)gle kimm's Google Account

Accounts
Email Verification

In order to verify that the email address associated with your account is correct, we have sent an email message to kimm(@ifdevelopment.com .
To activate your Google account, please access your email and click on the link provided.

Click here to continue




GOOgle AﬂCIl)’ﬁCS (if you already have a Google account)

| US English V| | ; Custom Search | [ Search ]

GOOSIQ Analytics

Home | Features @ Support @ Blog : Conversion University

What happens after they click?

Google Analytics helps you identify areas for improvement on your site so you can turn more clicks into customers.

Sign in to Google Analytics with your
Google Account

The New Google Analytics

Google Analytics has been re-designed to
help you learn even more about where your
visitors come from and how they interact

with your site. =

Email:“ |

Password:l |

Discover. Share. Act. == Remember me on this

computer.
The new Google Analytics makes it eas —
to improve yu%lr result};tnnline_ Write bet‘tyer
ads, strengthen your marketing initiatives,
and create higher-converting websites. Sign Up Now I | cannot access my account
Google Analytics is free to all advertisers,
publishers, and site owners.

Product Tour Case Studies Professional Services
) - News & Announcements
Get started today creating RE/MAX launched a new Purchaze strategic
targeted ROKdriven Internet =trategy using congulting =ervices and
marketing campaigns and Google Analytics. customized support New Graphing Options: By Week and By Month
improving your site design packages from Google Sometimes trends can hide pretty well, and
and content. Analytics Partners. one of Google Analytics” jobs iz to make the

most actionable trends a=s apparent az posszible

“ AN_'&%?TFFS 0 you can  surface them to your colleagues
Watch the tour 9 ?ﬁhﬁ]["'ﬁd‘\[* and management (and get a promotion). And
B we realize that most management ...
Tell us your story Go gle

Google Analvtics Blog o3

© 2008 Google - Analytics Home - Terms of Senice - Privacy Policy - Contact Us




Google Analytics (continued)

G()Ugle Analytics kantell13@yahoo.com | Help | Sign Out

Getting Started

Improve your site and increase marketing ROI.
Commeon Questions

Google wants you to attract more of the traffic you are looking for, and - e Bldet] ) Rt . _

help you turn maore visitors into custormers. ———— PpT——— How does Google Analtics
— T oy help my AdWords account?

Use Google Analytics to learn which online marketing initiatives are - W% * How much does Google

cost effective and see how visitors actually interact with your site. - S e 2 — Analytics cost?
Make informed site design improvements, drive targeted traffic, and —— _
increase your conversions and profits. et et gl risaape M0 * Wil my website be affected by
e - TOM s o TR nrm Goodgle Analytics?

i i - rormmpnee _______ Rmemoe= ]

Sign up now, its easy — and freel —_— e B * Who will have access to my
. ) == OSSO Google Analvtics data?
(5M pageview cap per manth for non AdWords advertisers.) - -
i L— — T, AT vmnen

Sign Up for Google Analytics

You are just a few steps from Google Analytics. Click on the
Sign Up button to get started.

I Sign Up » I




Google Analytics (continued)

kantell13@yahoo.com | Help | Sign Out

GOL‘)SI&‘ Analytics

Analytics: New Account Sighup

w
General Information = Contact Information = Accept User Agreement = Add Tracking

Common Questions

Flease enter the URL of the site you wish to track, and assign a name as it should appear in your Google Analytics reports. If " Ldo not own my web site
you'd like to track more than one website, you can add more sites once your account has been set up. Learn mare. domain. How do | set up Google
Analytics?
Website's URL: | http:/i » ||muw.karnestx.com |(e.g. www.mywebsite.com) * Canltrack websites for which
I'm not running an Adwords
Account Name: |Karnes County | campaign?
Time zone country or territory: | United States v| * How dolirack unigue areas

- within my website separately?
Time zone: | (GMT-06:00) Central Time V|

* Will my website be affected by

- Google Analytics?
" Who will have access to my

Google Analytics data®?

© 2007 Gooagle | Analytics Home | Terms of Service | Privacy Policy | Contact us | Analytics Blog (in English)




Google Analytics (continued)

kantell13@yahoo.com | Help | Sign Out

Gmwgle Analytics

Getting Started

Analytics: New Account Sighup
) - - ) ) Common Questions
General Infarmation = Contact Information = Accept User Agreement = Add Tracking

" Will my website be affected by
Last Mame: |Antel| | Google Analtics?

First Mame: |Kimm | " Who will have access to my
Google Analvtics data®?

Phone Number.  |512-555-5555 |(e.0. 123-123-1234)

Country or territory: |United States "|

@ 2007 Google | Analytics Home | Terms of Service | Privacy Policy | Contact us | Analytics Blog (in English)




Google Analytics (continued)

* Important: This code is different for every website, so if you
have a different site, you will need a different code. Keep in
mind that it will take approx. 24 hours before it will show
stafs.

_ kantell13@yahoo. Help | Sian Out
GOUSIQ Analytics antell13@yahoo.com | Help | Sian Out

Analytics: Tracking Instructions

w
General Information = Contact Information = Accept User Agreement = Add Tracking

* How dol add tracking code to
(T BTN T O [ G R T G T REIE | New Tracking Code (ga.js) my website?

* How can | confirm that I've
Copy the following code block into every webpage you want to track. entered the tracking code

Click in the box below to select all code. Copy and paste the code segment into the bottormn of your content, immediately before correctly on my pages?
the < /body>tag of each page you are planning to track. If you use a common include or template, you can enter it there.

Commeon Questions

" Howlong does ittake to see

Refer to this tracking code if your site already has urchin js installed. Please note that urchin.js will not receive feature updates tr:aancc:{?nda;gda:t?er adding the
and is not compatible with new features. Hacking coce-

<script src="http:
</3cript>

<acript type="text/javascript">
_macct = "UA-4074746-1";
urchinTracker|():

</script>

wwW.google-analytics.com/urchin. js" type="text/javascript">
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The Dashboard

GO'USIE Analytics seo@intra-focus.com | Settings | My Account | Help | Sign Qut

Analyiics Setti | LT g Al www rootsweb comi~tkarnes! W My Analytics Accounts: JUESTT=T0 -3 w I

2% Dashboard

Mar 1, 2008 - Mar 31, 2008
» Saved Reports DaSh board Comparing to: Site (7)
A Visitors Export~ || £ Email
= Traffic Sources Beta Graph by: (=] Day | = Week | S/ Month | -#= Visits
[ Content 50 - /-..\ o= B0
.—.—.
NN e TN
® ‘e S~ - @ e S,
a0 L ] L '\.f !4-.'/.’ ..‘.. L] T
Settings
=3 Email
Help Resources )
(7) About this Report Site Usage
(2 Conversion Univers ihlsaiy 1,201 Visits 651 1% Bounce Rate

@ Common Questions

At 3,331 Pageviews = 00:02:08 avg. Time on Site

Meverne 2T T PagesiVisit T T76.94% o new Visits




The Dashboard (continued)

i Visitors Overview i Map Overlay

97 3 visitors
view report view report

Traffic Sources Overview # Content Overview
Pages Pageviews % Pageviews
M Search Engines [~tkarnes/records. html 656 19.69%
T80 (85.70%)
M Referring Sites I~tekarnes/ 449 13.48%
268 (22.31%)
. [~tkarnes/Tales/cortez htm 110 3.30%
M Direct Traffic
144 (11.59%) frecords. hitml 108 3.24%
I~tekarnesfindex.html a0 270%

view report view report



What metrics in Google Analytics will help?

And why?



Visits
 This will let you know how many people are visiting your

site. If your views are very low, then there is a problem.
(Maybe your link is wrong?)

A 1,201 visis



Page Views

 This will let you know how many pages have been viewed
for that time period.

AL VP 3,331 Pageviews



Pages/ Visit

e This will let you know how many pages a person is looking
at per visit. You want it to be at least 2 pages per visit. If
this number is 1.00, then you have a serious problem with
your website navigation or usability.

' 2?7 Pages/Visit



Map Overlay

This is something fun to
look at. You can see
where your visits are

coming from.
— If you have a large amount
coming from Spain, then
you might consider adding -

a Spanish version of your
. 1,201 visita cams from 538 citiea
website. ——
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Content Overview

 This gives you a quick look at which of your pages are the top pages on your
site. If your home page has a huge number of visits and everything else is a
low number, then you have a serious issue on your site. People aren’t leaving
your home page.

GOOD BAD
# Content Overview # Content Overview
Pages Pageviews % Pageviews Pages Pageviews % Pageviews
{~tkarnesirecards. html 656 19.69% ! 9,947 93.70%
[~txkarnes! 449 13.48% findex cfm 188 1.77%
{~tekarnes/Tales/cortez htm 110 3.30% freqgency-googlefindex? htm 21 0.20%
frecards.html 108 3.24% Iregency-goodlefindex2 htm?C... B 0.06%
{~tkarnesfindex html 80 2.70% Iregency-googlefindex2. him?U... 5 0.05%
view report view report

Click on View Report to get
a more in depth report.



Browsers

e Take a look at what browsers your users are using.

8 Visior Browsers

Cwerview

Mar 8, 2008 - Apr 7, 2008
Comparing to: Site (%)

Benchmanking Export - || - Email || B Add to Dazhboard
(Beta) Beta Graphby: =l Day | = Week | E Month | =#= Visits
Map Overlay 70 w0
MNew vs. Returning -'.\ .
Languages . s .\ i, i /.\./.\ f
s e e P S~ /' \0 \. as
» Visitor Trending L ® S~y ® —
» Visitor Loyalty
~Browser Capabilities [March 10, 2008 [March 17, 2003 [ March 24, 2008 [March 31, 2008
1,153 visits used 8 browsers
Operating Systems
Browsers and 03 m Goal Conversion Views: E
Screen Colors
Screen Visits (#) Pages/\Visit (@) Avg. Time on Site (#) % Mew Visits (#) Bounce Rate (@
Resolutions 1 ,153 2.65 00:02:06 77.45% 66.00%

Flash Versions % of Site Total: 100.00% | Site Avg: 2.65 (0.00%)

Java Support Browser | Vists v|¥
» Network Properties
1. M |nternet Explorer 925
User Defined
2, Traffic Sources 2. M Firefox 170
8- 3. M Safar 32
P Goals
4. Mozilla 19

Settings

Site Avg: 00:02:06 (0.00%)

Site Avg: 77.19% (0.34%) Site Avg: 66.00% (0.00%)

Visits = Browser confribution to total:
280.23%
14.74%
2.78%
1.65%




Referring Sites

e See how people are getting to you.

=%, Traffic Sources

Overview
Direct Traffic
Search Engines
All Traffic Sources
Keywards
» AdWords

Campaigns
AdVersions

[ Content

H Goals

Settings
=1 Email

Help Resources
(7) About this Report

(7) Conversion University

@ Common Questions

arsTEsTTTTT g e Companng to. Siie ()
Export = || =3 Email || 55 Add to Dashboard

Beta Graph by: = Day | = Week | = Month | =#= Visits
20

. /mu
it /-—._.\. /'\/.H". /\ "/.\--... /\..-"\._. /.—-—-\./ \. /\. /. )

[ March 10, 2008 [ March 17, 2008 [March 24, 2008 [ March 31, 2008

Referring sites sent 309 visits via 58 sources

Segment. | Source ¥

m Goal Conversion Views: @El |

Visits (7) Pages/Visit (#) Awg. Time on Site (7) % New Visits (7) Bounce Rate

309 3.59 00:03:33 67.31% 49.51%

% of Site Total: 26.80% Site Avg: 2.65 (35.49%) Site Avg: 00:02:06 (68.55%) Site Avg: T7.19% (-12.79%) Site Avg: 66.00% (-24.98%)

Source Visits -l Pages/\isit Avg. Time on Site % Mew Visits Bounce Rate
1. [ rootsweb.ancestry.com 60 5.57 00:05:39 65.00% 28.33%
2 [ txgenweb.org 56 £.29 00:06:33 T3.21% 19.64%
3. @ images.qgoogle.com 40 1.45 00:00:47 95.00% T2.50%
4. 2 sitesearch.rootsweb.com 28 1.32 00:01:00 35.71% 78.57%

5  [@beeville.net 15 267 00:01:43 26.67% 46.67%



Keywords

* Look at the keywords people are using in search engines to
get fo you.

';Trafﬁc Sources 7 TP 0. SIE 77

i Export = || =3 Email || 58 Add to Dashboard
Overview
Beta Graph by: =] Da = week Month =@= fisits
Direct Traffic ph by ¥ | Week | E |

50

Referring Sites

Search Engines

-""\ \
All Traffic Sources 25 \./ \./\ o ~ \ ,.__.-. \._../ \./"'h- .h.__. 25

» AdWords
[ March 10, 2008 [ March 17, 2008 [ March 24, 2008 [ March 31, 2008 I

Campaigns

Ad Versions Search sent 701 total visits via 643 keywords
[] Content Show: total | paid | non-paid  Segment. | Keyword
= o m Goal Conversion Views: @E' |
Settings Visits (@) Pages/Visit (@) Avg. Time on Site @ % New Visits (7) Bounce Rate
=1 Email 701 2.16 00:01:19 84.59% 75.04%

% of Site Total: 60.80% Site Avg: 2.65 (-18.38%) Site Avg: 00:02:06 (-37.17%) Site Avg: T7.19% (9.59%) Site Avg: 66.00% (13.69%)
Help Resources

@ About this Report Keyword Visits - Pages/Visit Avg. Time on Site 5% Mew Visits Bounce Rate
(7) Conversion University 1. karnes county g 11.12 00:04:37 100.00% 37.50%
(?) Common Questions 2. karnes county jail 7 243 00:00:07 100.00% 57.14%
3. the countywide karnes county T 7.29 00:03:51 14.29% 28.57%
4. rootsweb.com 6 1.00 00:00:00 0.00% 100.00%

5.  gregorio cortez 5 1.40 00:01:19 60.00% 80.00%



Goals

* You can even set up goals to monitor if people are
following a certain path, but this is more for the advanced

user.

TREVET o s oar T o

Goal Value i i :
select Goal: | Goal 1: Thank you for contacting us., =

Abandoned Funnels

:
=S Thank you for contacting us.

48 visitors finished | 8.65% funnel conversion rate

Settings
= Email
Contact Us

Help Resources hhR5

() About this Report 555 507

(7) Conversion University ] 03 (exit) 126

(7) Common Questions Jphoto.htm 56 Iphota htm 61
[homes.htm 37 48 (9%) Imaster.htm 52
findex htm 34 proceeded to Thank you for contacting us. i 34
Imaster.htm 33 news.htm 33

Thank you for contacting us.
48

0 2.65% funnel conversion rate
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Conclusion

e Google Analytics can offer you a great deal of
information.

 The metrics it gives you can help your site interact
better with your users.

* It can also be a source of fun as you look at the
different ways your site is interacting with the web.

* It can be overwhelming at first, but spending time
with it and looking at daily, weekly or monthly

reports can help you to become a better
webmaster!
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